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Sugary Drinks are Harmful to Patients

e The United States per capita intake of sugary beverages is 45 gallons per year. !

e Americans have nearly tripled the calories they consume from sugary beverages between
1977 and 2001.2

e For children, each extra serving of sugar-sweetened beverage consumed per day over the
course of time, increases their chance of becoming obese by 60%.>

e Inrandomized controlled trials, a reduction of sugary beverage consumption results in a
decrease in weight. *®

e Women who regularly consume sugar-sweetened beverages have a higher risk of coronary
heart disease. ’

e Systematic reviews of evidence conclude that greater consumption of sugar-sweetened
beverages is associated with increased calorie intake, weight gain, diabetes, and obesity.
Studies not showing this effect are generally funded by the beverage or sugar industries.?

Small Taxes on Sugary Drinks Could Fund Obesity Prevention

e Obesity has serious economic consequences. Conditions caused by overweight and obesity
account for as much as 16.5% of total US medical expenditures.” Medicare and Medicaid pay
nearly half of these costs at taxpayers’ expense.°

e The entire budget for the Centers for Disease Control and Prevention’s Nutrition, Physical
Activity, and Obesity Program is less than 1% of what the food industry spends on marketing
sugary beverages alone.™

e A penny per ounce tax on sugary beverages could generate $13.3 billion dollars in the United
States annually.”

e Revenue generated from a sugary beverage tax could be used to fund healthy food advertising,
physical education, healthier school lunches, park and recreation programs, and many other
programs that could help prevent obesity. These preventive policies are likely to have a great
impact than the reduction in consumption.12

Taxes on Sugary Drinks will likely Decrease Consumption

e Current research estimates that a 10% increase in the price of sugary drinks will result in about
a 8% decrease in consumption.13

e The Economic Research Service of the USDA estimates that a 20% increase in the price of
sugary drinks could lead to enough of a reduction in consumption to result in roughly 4 pounds
of weight loss in a year.™

e A tax on sugary beverages could send a powerful message about the appropriateness of regular
sugary beverage consumption, resulting in an even greater decrease in consumption.

e Sugary beverages have no nutritional value and are not an essential food item. Water is an
inexpensive alternative.
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Taxing beverages per fluid ounce is likely the ideal form of a tax

e Excise taxes that levy the tax per ounce have many advantages:*™
o consumers see the price before they purchase the drink,
they are easy to implement,
they do not change if the industry changes prices,
they can include syrup in fountain drinks,
they avoid the problem of encouraging consumers to purchase large quantities, as the tax per
ounce does not decrease as one buys more.
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The National Physicians Alliance supports taxes on sugary beverages at the federal,
state, and local levels as a means to prevent obesity.

e Taxes on sugary beverages should be excise taxes, based on volume, and ideally of sufficient size to
discourage consumption.

e Taxes on sugary beverages can be implemented at the local, state or federal level. Federal or state laws
should not preempt local laws.

e Revenue generated from taxes on sugary beverages should be used for obesity prevention and public health.

References:

1. Andreyeva T, Chaloupka FJ, Brownell KD. Estimating the potential of taxes on sugar-sweetened beverages to reduce consumption and
generate revenue. Preventive Medicine. 2011;52(6):413-416. doi:10.1016/j.ypmed.2011.03.013.

2. Nielsen SJ, Popkin BM. Changes in beverage intake between 1977 and 2001. Am J Prev Med. 2004;27(3):205-210.
doi:10.1016/j.amepre.2004.05.005.

3. Ludwig DS, Peterson K, Gortmaker SL. Relation between consumption of sugar-sweetened drinks and childhood obesity: a prospective,
observational analysis. Lancet. 2001;357(9255):505-508. doi:10.1016/S0140-6736(00)04041-1.

4. Ebbeling CB, Feldman H, Osganian S, Chomitz V, Ellenbogen S, Ludwig DS. Effects of decreasing sugar-sweetened beverage
consumption on body weight in adolescents: a randomized, controlled pilot study. PEDIATRICS. 2006;117(3):673.

5. Ebbeling CB, Feldman HA, Chomitz VR, et al. A Randomized Trial of Sugar-Sweetened Beverages and Adolescent Body Weight. N Engl J
Med. 2012:120921130020003. doi:10.1056/NEJM0a1203388.

6. de Ruyter JC, Olthof MR, Seidell JC, Katan MB. A Trial of Sugar-free or Sugar-Sweetened Beverages and Body Weight in Children. N Engl
J Med. 2012;367(15):1397-1406. doi:10.1056/NEJMo0a1203034.

7. Schulze M, Manson J, Ludwig DS. Sugar-sweetened beverages, weight gain, and incidence of type 2 diabetes in young and middle-aged
women. JAMA: the journal of .... 2004.

8. Vartanian LR, Schwartz MB, Brownell KD. Effects of Soft Drink Consumption on Nutrition and Health: A Systematic Review and Meta-
Analysis. American Journal of Public Health. 2007;97(4):667—675. doi:10.2105/AJPH.2005.083782.

9. Cawley J, Meyerhoefer C. The Medical Care Costs of Obesity: An Instrumental Variables Approach. National Bureau of Economic
Research. Cambridge, MA: National Bureau of Economic Research; 2010.

10. Finkelstein EA, Trogdon JG, Cohen JW, Dietz W. Annual Medical Spending Attributable To Obesity: Payer- And Service-Specific
Estimates. Health Affairs. 2009;28(5):W822-W831. doi:10.1377/hlthaff.28.5.w822.

11. United States Federal Trade Commission. Marketing food to children and adolescents. 2008.

12. Sturm R, Powell LM, Chriqui JF, Chaloupka FJ. Soda taxes, soft drink consumption, and children's body mass index. Health affairs
(Project Hope). 2010;29(5):1052-1058. doi:10.1377/hlthaff.2009.0061.

13. Andreyeva T, Long MW, Brownell KD. The Impact of Food Prices on Consumption: A Systematic Review of Research on the Price
Elasticity of Demand for Food. American Journal of Public Health. 2010;100(2):216-222. doi:10.2105/AJPH.2008.151415.

14. Smith TA, Lin B-H, Lee J-Y. Taxing Caloric Sweetened Beverages: Potential Effects on Beverage Consumption, Calorie Intake, and
Obesity. SSRN Journal. 2010. doi:10.2139/ssrn.2118636.

15. Friedman RR. Soft Drink Taxes. yaleruddcenter.org. Available at:
http://www.yaleruddcenter.org/resources/upload/docs/what/reports/RuddReportSoftDrinkTaxFall2009.pdf. Accessed June 10, 2011.

United across medical specialties, the National Physicians Alliance was founded in 2005 to restore physicians' primary emphasis
on the core values of the profession: service, integrity, and advocacy. The NPA works to improve health and well-being,
and to ensure equitable, affordable, high quality health care for all people. The NPA strictly refuses
financial entanglements with the pharmaceutical and biomedical industries.
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